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A journey of a
thousand miles
begins with
a single step

 

Lao Tzu
 



Why are we writing an Impact Report?

What are we trying to achieve with our Impact Report?

How often will we publish an Impact Report?

Standing CT certified as a B Corp in 2020. We are firm believers that all businesses should be a force for good and have a positive
impact on their customers, staff, communities and the planet.  One requirement of being a B Corp is publishing regular Impact
Reports to mark our progress. Plus - it's just a good thing to do.

Through our Impact Report, we want to both record and celebrate our achievements as well as challenge ourselves to improve and
do better.  All of our stakeholders should be able to use our Impact Report to hold us to account and ensure that we are walking
the walk, not just talking the talk.

This is our first Impact Report.  As such it is certainly not the finished article, and we expect to see improvements every year as we
publish new reports.  Having a positive impact on the world is a journey and we hope that with these first few steps we can
demonstrate full commitment to our values and mission.

Welcome to our first Impact Report

We would love to receive any feedback you might have on our Impact Report.  Please feel free to email me at
james@standingct.com 

James Kraft
CEO
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01. Our B Corp Score
We certified as a B Corp in July
2020 and reached a fantastic
score of 98 which is more than
20% above the minimum score*
to certify. 

We won’t rest on our laurels
though. 

Our objective is to increase our
score again by at least 15%
when we re-certify in 2023.

 

98
Governance 16.9

Workers 28.2

Community 21.8

Environment 14.6

Customers 16.2*Average score for an ordinary business is 50.9
*Minimum score to certify as a B Corp is 80
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02. People

 

In order to achieve our goals, it is
important that we recruit and
retain excellent staff who are
highly motivated to deliver a
top-class service to our
patients, referrers and hospital
customers.

It is very important to us that all
our staff are happy in their role.
We spend lots of time at work,
and as such it is really important
that we enjoy that time while
working hard.



People

To improve quality of life for our people we have:

Made a commitment for all staff to be paid above the living wage
Ensured that there is no more than 3.5x between the lowest and highest paid members of staff
Given every member of staff their birthday off
Re-designed mobile units to better meet staff needs
Launched an Employee Assistance Programme to support wellbeing
Given staff who choose not to fly to reach their holiday destination in Europe an extra two days of
holiday
Given a £200 subsidy to staff to move to a green energy provider as qualified by Ethical Consumer
Provided a £1,200 cost of living supplement to assist lower paid staff in meeting increased
energy/living costs 
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People

Continue to focus on ensuring that the processes and procedures are adequately documented and
that staff know where to find information
Focus on reducing the amount of paper we use.  This is a particular challenge around consent forms
and patient feedback
Grow the business at a faster pace than we have to date.  This theme has been raised in both of the
surveys undertaken to date

We conducted staff surveys in 2020 and 2022 in order to establish and understand how our employees
feel about working for SCT.  

Overall, the results are outstanding, with almost all questions being answered with Agree, or Strongly
Agree.  The challenge will be to maintain this in future years as we grow and elicit feedback from more
staff.

In terms of actions to focus on (as identified by staff) between now and the publication of our next
survey, we need to:
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0 25 50 75 100

I am proud to work to SCT 

I would recommend SCT as a great place to work 

I rarely think about looking for a job at another company 

SCT motivates me to go beyond what I would in a similar role elsewhere 

I see myself still working at SCT in a year/two years time 

The leaders at SCT keep me informed about what is happening 

My line manager is a great role model for employees 

The leaders at SCT have communicated a vision that motivates me 

I have access to the things I need to do my job well 

Most of the systems and processes support us getting our work done effectively 

I have access to the learning and development I need to do my job well 

I know what I need to do to be successful in my role 

Day to day decisions demonstrate that quality and continuous improvement are top priorities for SCT 

I receive appropriate recognition when I do good work 

My line manager has shown a genuine interest in my career aspirations 

I believe there are good career opportunities for me here 

This is a great place for me to make a contribution towards my development 
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Strongly Agree Agree Neutral Disagree Strongly Disagree
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03. Community

 

We exist to do good in
healthcare in order to do well in
business. We have had positive
outcomes for patients, staff and
clinicians at the very heart of
what we offer from day one. 

We believe that being ethical in
business results in being
successful in business too. We
want our legacy to include
paving the way for other private
healthcare providers to build an
ethical and sustainable
approach across all their
operations.



Community

To provide ethical community support we have:

Targeted new suppliers from under-represented backgrounds
Targeted local suppliers (within 15 miles of our main location)
Given each staff member a minimum of 20 hours paid time each year, to use for volunteering
Matched staff contributions to support Ukraine
Switched suppliers for printing, insurance, banking, legal and cleaning supplies to B Corps or
companies with a strong ethical or environmental commitment
Encouraged key suppliers to become a certified B Corp (where a B Corp alternative does not exist)
Worked with our main suppliers to analyse and report their carbon emissions allowing us to further
improve scope 3 emissions reporting
Become members of the Better Business Act initiative

11



04. Environment

 

We’re in a climate emergency: no
business can ignore its impact
on the environment. 

As part of our response, we've
committed to reach Net Zero
carbon emissions as a business
by 2030 at the latest.  

We've also pledged to double
offset our emissions while
reducing our impact year on
year.



Our Carbon Footprint
In order to achieve our goal of Net Zero by 2030, we are implementing a carbon reduction plan.  The first step was
to measure our total carbon footprint which we did for the first time in 2020.   

Since our first measurement, our carbon emissions have increased by 35%, from 20 tonnes in 2020 to 27 tonnes in
2021. However, our carbon intensity (measured as a percentage of turnover) showed a reduction of 17% from
2020 to 2021.   

Carbon Footprint 2021Our carbon reduction plan will enable us to deliver actual reductions
starting in 2023 while continuing to reduce intensity. 

While we continue our efforts to reduce carbon emissions in all
aspects of our business, we also offset the emissions that we can't
yet reduce. 

We offset 200% of our carbon emission by contributing to
restoration and protection of indigenous forests together with local
communities. As part of our further commitment to double
offsetting our carbon emissions, we also contribute to community
projects in the UK and Europe. 
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Our Carbon Footprint 2020 - 2021

*Freight - we had no freight related carbon emissions in 2020 due to Covid lockdowns and cancellation of medical conferences 
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Environment

We compensate for our carbon footprint by contributing to
certified carbon balanced forest re-forestation and protection
schemes.  These projects are delivered by communities with full
agency on their own land.

Since 2020 we have been supporting  Communitree, a tree
planting project in Nicaragua, as well as the award winning
Hazda Hunter Gatherers in Yaeda Valley to assist with forest
protection. 



Environment

As part of our commitment to double offset our
carbon emissions, we also support community
projects in the UK and Europe. 

We’re members of Wild Aligned which supports
Children’s Forests in the UK.  

Children's Forests aim to give children a deeper
connection to nature by creating pockets of re-
wilding across the country where they can
experience Forest Schools and develop a lifelong
love of nature and the environment.



Environment

Other measures we have taken to support environmental concerns include:

Implemented an Electric Vehicle Salary Sacrifice scheme
Made a commitment to get all staff into electric vehicles by 2025.  The current percentage is 17% and
our target for 2023 is 67%

 This will significantly reduce our overall carbon emissions from staff travel to hospital sites which
represented 37% of carbon emissions in 2021

Increased recycling on all mobile units
Committed to the use of environmentally friendly cleaning supplies (where possible) and reduced the
use of single-use cleaning supplies
Reduced PPE waste
Put a chemical reduction plan in place
Implemented a policy of no air travel unless no viable alternative exists 
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05. Patients

 

The way we work with patients
is where our ethics matter most.
Our golden rule from our very
first scan has been to treat all
patients as we’d want our loved
ones to be treated in the same
circumstances. 

Every patient having a positive
experience and the best
possible medical outcome is our
primary goal for everyone who
comes into our care.



 

Patients
We ask every patient who visits us to provide feedback on the service we have given them, asking them
how likely is it that they would recommend our service to family and friends, if those individuals needed
a scan. We use a measure called the Net Promoter Score (NPS), which is used by many service led
companies.

Our average score over the last two years has been more than 95 out of 100 which is amazing given that
the best companies, such as Apple and John Lewis have an NPS in the range of 50-70. Any score above
70 is considered the best of the best and is rare so we are incredibly proud of what we have achieved
and more importantly, the recognition this gives all of our staff regarding the service they provide.

As part of our patient feedback we also ask for suggestions around improvements. These drive our "You
Said We Did" programme which has resulted in us making improvements to areas such as better control
of room temperature, providing a selection of reading glasses for patients who have forgotten theirs
and ensuring we have a shoe horn to help patients with putting shoes back on.
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Net Promoter Score

We measure patient feedback using The Net Promotor Score (NPS) which indicates how likely people are to promote a
particular brand, product or service to their friends, colleagues or relatives. It is calculated from responses of people
who have been asked to rate their likelihood of recommending the item/service from 0 to 10. The respondents are
sorted into 3 groups based on their response: 0 to 6 correspond to detractors, 7 or 8 are passives and 9 to 10 are
promoters. The NPS is the percentage of promoters minus the percentage of detractors.

94.5 98.5

No. of patients completing feedback (%)*

Standing CT Company NPS

*During portions of 2020 we did not collect patient feedback
for infection control reasons (CV19)

Healthcare Industry Average NPS*

31
38

86%
95%

*Source: www.retently.com
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